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The 3rd HK2A ESG Marketing Excellence Award

Terms and Conditions

p LInf ion Collection Stat :
Personal data collected in this enrollment form (“the data”) will be used by the Hong Kong Advertisers Association
(“HK2A”) for the purposes of processing your application (“the Application”) to provide information about your
continuing programmes and other related matters.

The data may be provided to such persons within HK2A whose proper business is to have access to and assist in the
processing of the Application and related matters. The data may also be provided to other persons who may assist
HK2A in attaining the purposes above mentioned. Any data that is provided to anyone outside of HK2A will be
restricted to what is necessary and not excessive to achieve any intended purpose.

General Terms and Conditions

1)
2)

3)

4)

5)

6)

7)
8)

9)

The organiser of the “The 3rd HK2A ESG Marketing Excellence Award” (the “Award”) is Hong Kong
Advertisers Association.

There is no limit on the number of submissions in the Award. However, each participant is only eligible for
one prize only. The participant must be aged 16-30 and is not required to be a Hong Kong resident.

By participating in the Award, the participant indicates that he/she has read and agreed to the Terms and
Conditions of the Award and the Statement, and consents to the organiser’s collection and use of their
personal information for the Award related event use.

The participant must ensure the originality of the submitted artwork(s) and that no intellectual property
of other third parties has been infringed. In the event of any loss or damage suffered by the organiser
caused by any instances of intellectual property infringement, the participant and their submitted
artwork(s) shall be disqualified from the Award, cancelled the ranking/prize of the Award and borne the
legal liabilities and compensation.

By participating in the Award, the participant agrees that the organiser (or its designated parties) can use
the submitted artwork(s) and information in the application form for promoting the Award.

The Participant further agrees that in case his/her submitted artwork(s) wins a prize in the Award, the
organiser (or its designated parties, including but not limited HK2A) shall have an irrevocable, perpetual
and exclusive license to use the awarded artwork(s), which includes but is not limited to copy, issue copies
of the work to the public, perform, show or play the work in public, broadcast, display and exhibition,
publish, digitally convert, make an adapted or modified version of the work or any other copyrights that
may exist in the future. Prize winners shall seek written consent from the organiser before any use,
publication, or transfer of awarded artwork(s) in the future.

The organiser reserves the right to disqualify any participant who violates the Award guidelines and
reserves the right to pursue further legal action against the participant.

The organiser reserves the power of final interpretation on the Competition guidelines and any related
announcements.

The organiser reserves the right to amend any published guidelines. In such cases, amendments will be
announced on the Award website. Please refer to the website for the most updated and accurate
information, which is subject to change without prior notice.

10) In case of any dispute, the decision of the organizer shall be final.
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Competition Guidelines

1)

2)

3)

4)

5)
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7)
8)
9)

10)
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The submitted artwork(s) must be original pieces which have not been published or submitted for similar
competitions. The participant must be the sole author of the submitted artwork(s).

The submitted artwork(s) must be the participant’s original work and not violate any copyright or other
rights of third parties. Prior written consent must be obtained from the copyright owner(s) should the
submitted artwork(s) include work or information owned by other parties. If necessary, the organiser may
require the participant to provide written proof of his/her legal authorization.

It is the responsibility of the participant to ensure that their submitted artwork(s) does not infringe on
intellectual property or violate copyright laws. If any intellectual properties disputes arise from the
submitted artwork(s), it shall be the sole responsibility of the participant and the organizer shall not be
responsible. The participant may also be disqualified and be required to compensate the organiser for any
losses arising therefrom.

The copyright to the submitted artwork(s) is owned by the participant. The participant agrees that the
organiser (or its designated parties) can use the submitted artwork(s) and information in the application
form for promoting the Competition.

Should his/her submitted artwork(s) be awarded, the participant agrees that the organiser (or its
designated parties) shall have an irrevocable, perpetual and exclusive license to use the awarded
artwork(s) without commission or prior notice.

The submitted artwork(s) must not contain elements of obscenity, provocation, libel, pornography,
violence, racism, political and religious disputes, or any other content which would incite hatred or be
deemed inappropriate. The organiser is allowed to disqualify these artworks at its discretion.

The organiser reserves the right of publication for all submitted artworks.

The organiser reserves the right to inspect the original artwork(s) / source to ascertain compliance with
the Award guidelines.

The participant must provide accurate personal information. Falsifying personal information will result in
immediate disqualification.

The organiser reserves the right of final decision on the Award results.

Should the participant attend press activities arranged by the organiser, the copyright of the audio,
videotapes, words, and all forms of documentation during interviews shall be owned by the organiser.

-End-
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